
 

 

SPONSORSHIP 
2018   Calendar   Year 

Support   essential   knowledge 
resources   while   generating   leads 
and   visibility 

Your   sponsorship   makes   a   difference! 

Tens   of   thousands   of   nonprofit   professionals   count   on   Idealware   for   thorough,   impartial,   accessible 
research   and   decision-making   tools   to   help   them   tap   into   the   power   of   technology   for   a   better   world.  

Supporting   Idealware   can   bring   you   leads   and   visibility   with   a   huge   audience — and   it   will   help   ensure 
that   we   can   keep   publishing   the   information   that   the   nonprofit   sector   needs   for   many   years   to   come. 
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Idealware’s   Audience   and   Reach 
Idealware   resources   are   widely   viewed   and   highly   trusted.   How   big   is   our   growing   audience? 

176,000    website   visitors   per   year 
33,000    email   subscribers 
1,000    new   subscribers   each   month 

Idealware   shows   up   at   the   top   of   search   results.   About   50   percent   of   our   site   traffic   comes   from   search 
engines   based   on   targeted   search   phrases   such   as   “constituent   relationship   management”   and   “online 
donations.”  

Sponsors   feel   proud   to   support   knowledge   and   transparency   in   the   nonprofit   technology   field,   and 
they   also   get   real   results   in   terms   of   lead   generation.   One   sponsor   reported   receiving    20   times   more 
leads    through   Idealware   than   by   distributing   the   identical   content   through   their   own   website. 
 
Our   readership   surveys   show: 

41%     are   responsible   for   technology   decisions. 
71%    make   technology   recommendations   to   nonprofit   organizations. 
68%    are   on   staff   at   a   nonprofit. 
31%    represent   organizations   with   an   annual      budget   above   $5   million. 

Idealware’s   audience   includes   nonprofits   of   all   sizes,   all   over   the   world.   However   most   of   our   sign-ups 
and   opt-ins   come   from   such   major   U.S.   markets   as   Washington   DC,   San   Francisco,   New   York   City, 
Chicago,   Seattle,   and   other   areas   where   there   is   a   concentration   of   nonprofits   as   well   as   companies 
that   provide   services   to   the   nonprofit   sector.   While   the   majority   of   our   audience   represents   smaller 
organizations,   about   35   percent   are   from   organizations   with   an   annual   budget   of   $5   million   or   more.  

 

 

   

 

2 

 



207.699.4236 

 

 

Why   Sponsor   Idealware? 
“In   2015   we   sponsored   a   report   called    The   Landscape   of   Salesforce   for   Nonprofits .   To   date   we’ve 
received   740   leads,   which   have   resulted   in   34   opportunities.   Nine   are   now   closed/won. 

   What   I   value   about   sponsoring   Idealware   reports   is   the   long-tail   durability.   These   are   not 
advertisements,   they’re    strategic   investments    because   the   content   remains   in   circulation   for   o�en 
18+   months   when   valuable.   This   is   a   far   better   marketing   investment   for   KELL   than   advertising.” 

   ~Tompkins   “Tommy”   Spann,   KELL   Partners 

 

“Nonprofits,   like   any   business,   need   expert   guidance   in   selecting   so�ware   and   understanding   the 
complexities   of   technology.   Idealware   is   the   trusted   source   that   organizations   can   turn   to   for   that 
unbiased   research.   We,   at   Tech   Impact,   know   that    by   working   with   Idealware   we   will   help   to   build 
capacity   in   the   sector   while   increasing   the   visibility   of   our   brand ,   a   real   win-win.” 

~Patrick   Callihan,   Tech   Impact  
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Cover   Sponsor 
Idealware   is   the   most   respected   and   widely   referenced   source   for   impartial   information   about 
nonprofit   technology.   We   publish   product   reviews,   technology   landscape   reports,   decision   making 
guides,   and   workbooks   that   give   our   audience   practical   advice   on   technology   and   how   to   make   it   work 
for   their   organization — all   at   no   charge,   thanks   to   the   generosity   of   our   sponsors. 

Registrants   who   download   the   publication   will   have   the   option   to   check   a   box   and   receive   a   report   or 
publication   from   your   organization.   We   share   their   contact   information   with   you   so   that   you   can   fulfill 
their   request   and   follow   up   on   leads   as   desired.   Historically   we   have   seen   anywhere   between 
2,000-20,000   downloads   of   a   publication,   depending   on   the   topic.   Opt-in   rates   typically   range   from   40 
to   45   percent. 

Benefits 

● Logo   on   cover   of   report   (lead   sponsor   gets 
premium   placement) 

● Lead   sponsor   only:   Foreword   to   the 
publication 

● Firm   overview   in   sponsor 
acknowledgements 

● Opt-In   offer   on   registration   page 
● Lead   sponsor   only:   Full   page   ad   (front   of 

book) 
● Other   cover   sponsors:   Half   page   ad   (back 

of   book) 
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Advertising   Sponsor 
Another   way   to   gain   visibility   in   Idealware   signature   publications,   on   a   more   modest   budget,   is 
through   placing   a   sponsored   ad   in   the   directories   that   appear   at   the   back   of   our   publications.   We   offer 
full,   half,   and   quarter   page   ads.  

Benefits 

● Brand   awareness   with   thousands   of   people 
who   download   and   pass   along   publications 

● Hyperlink   to   a   landing   page   or   offer   of   your 
choice 

● Acknowledgment   on   Idealware’s   social 
media   channels 
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Webinar   Sponsor 
Sponsorship   enables   Idealware   to   offer   8-10   free   webinars   every   year.   Our   highly   engaging   webinars 
cover   a   variety   of   topics   and   formats,   including   instructor-led   and   panel   discussions. 

We   typically   have   200-500   participants   depending   on   the   topic.   Participants   register   online,   where   they 
are   presented   with   an   opt-in   offer   from   the   sponsor.   Idealware   will   provide   you   with   a   list   of   these 
registrants   and   you   will   be   responsible   for   sending   them   the   material.   Opt-in   rates   have   ranged   from   10 
to   50   percent   depending   on   the   offer. 

Benefits 

● Logo   on   online   registration   page 
● Acknowledgment   on   registration   page   and   in   promotional   email   message 
● Acknowledgment   during   introductory   remarks   on   live   webinar 
● Opt-In   offer   on   registration 

page 
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Article   Sponsor 
Articles   like   those   in   our   “Few   Good   Tools”   series   are   popular   with   our   audience   and   receive   many 
inbound   links   and   social   media   mentions.   They   feature   practical,   actionable   tips   and   overviews   of 
technology   topics. 

Benefits 

● Your   logo   prominently   displayed 
● A   brief   message   about   your 

organization   at   the   end   of   the   article 
● Hyperlink   to   a   landing   page   or   offer   of 

your   choice 
● Exposure   to   176,000   website   visitors 

per   year 
● Appears   in   online   and   print   versions 

of   articles 
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A   Word   About   Editorial   Integrity 
In   order   to   maintain   our   audience’s   trust   in   Idealware   as   a   respected   impartial   resource   for   technology 
information,   we   have   established   policies   and   procedures   to   prevent   undue   editorial   influence   from 
our   funders   and   sponsors.  

A   few   things   you   should   know: 

● Sponsorship   has   no   bearing   on   whether   or   not   your   company   or   product   is   mentioned   in   the 
main   content   of   a   publication   or   webinar. 

● Idealware’s   subject   matter   experts   and   funders   sometimes   overlap,   but   sponsorship   has   no 
bearing   on   whether   Idealware   solicits   your   input   for   the   content. 
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2018   Editorial   Calendar 
At   this   time   there   are   many   placeholders,   since   sponsor   commitments   will   have   a   part   in   determining 
which   topics   we   cover   and   at   what   time.   The   calendar   and   topics   are   subject   to   change. 

 

January 
Webinar:   Tech   Trends   2018 
Article:   Few   Good   Tools 

February 
Webinar:   Digital   Currency 
Article:   Search   Engine 
Optimization 

March 
Publication:   TBD 
Webinar:   TBD 
Article:   Few   Good   Tools 

April 
Webinar:    Related   to   Mar 
publication 
Article:    Related   to   Mar 
publication 

May 
Publication:   TBD 
Webinar:   TBD 
Article:   Few   Good   Tools 

June 
Webinar:    Related   to   May 
publication 
Article:    Related   to   May 
publication 

July 
Article:   Few   Good   Tools 

August 
Article:   Delivering   Services 
Remotely 

September 
Publication:   TBD 
Webinar:   What’s   New   in   Grants 
Management   Systems 
Article:   Few   Good   Tools 

October 
Webinar:    Related   to   Sep 
publication 
Article:    Related   to   Sep 
publication 

November 
Publication:   TBD 
Webinar:   Artificial   Intelligence 
Article:   Few   Good   Tools 

December 
Webinar:    Related   to   Nov 
publication 
Article:    Related   to   Nov 
publication 

Topics   for    A   Few   Good   Tools    Articles 
● CRM 
● Project   Management 
● Event   Registration 
● Time   Management 
● Security   Awareness 

● Online   Surveys 
● Measuring   and   Monitoring   Social   Media 
● Board   Collaboration 
● eAdvocacy 
● Surveys 
● Texting 
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Publication   Descriptions 
Following   is   a   preliminary   list   of   publications   for   2018,   covering   a   wide   variety   of   topics,   all   of   which 
are   highly   relevant   and   in   demand   by   our   audience.   We   expect   to   have   the   resources   to   complete   four 
to   six   of   these   projects,   and   early   sponsorship   commitments   will   help   to   determine   which   ones   make 
the   final   list. 

Digital   Literacy   for   Nonprofit   Leaders 

Just   like   all   nonprofit   leaders   need   basic   financial   literacy,   in   order   to   thrive   in   a   technology   driven 
world   they   also   need   basic   digital   literacy.   What   is   the   fundamental   knowledge   and   skill   required   for 
an   executive   director   to   lead   technology   strategy,   hire   and   oversee   technology   staff   and   consultants, 
protect   the   organization   from   security   and   privacy   threats,   and   use   data   to   drive   organizational 
effectiveness?   Is   there   a   connection   between   digital   literacy   and   organizational   effectiveness?   How   do 
a   leader’s   knowledge   and   attitude   toward   technology   affect   the   success   of   their   organization   or   its 
ability   to   take   advantage   of   technology   tools   for   innovation? 

Through   a   series   of   expert   interviews   and   case   studies,   Idealware   will   explore   these   questions   and 
develop   a   set   of   core   competencies   that   define   digital   literacy   for   nonprofit   leaders.   We   will   then 
compile   a   list   of   resources   and   ideas   for   improving   digital   literacy   from   the   top   down. 

A   Nonprofit’s   Guide   to   CRM   Integration 

In   this   guide,   we’ll   walk   nonprofits   through   a   series   of   exercises   and   assessments   to   help   them 
determine   whether   an   all-in-one   Constituent   Relationship   Management   database   is   right   for   them,   or 
whether   individual   databases   might   better   meet   their   organization’s   tracking   needs   (including 
volunteers,   donors,   event   attendees,   and   the   people   they   serve).   Over   the   years,   Idealware   has 
developed   dozens   of   approachable,   easy   to   use   workbooks   that   walk   users   through   the   right   steps   in 
the   appropriate   order   to   provide   the   actionable   knowledge   they   need   to   move   forward.   In   this   guide, 
we’ll   build   on   what   we’ve   learned,   adapting   existing   worksheets   and   creating   new   ones   to   incorporate 
the   significant   changes   to   the   CRM   marketplace   and   best   practices,   and   cra�   a   narrative   to   help 
readers   ask   and   answer   the   following   questions: 

● Is   integration   worth   the   cost   and   effort?   The   answer   to   this   question   involves   understanding 
the   advantages   and   common   pitfalls   and   traps   of   integration,   and   the   typical   costs   of 
implementation   and   integration.  
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● What   methods   of   integration   exist?   We’ll   help   nonprofits   understand   APIs,   third-party   Business 
Intelligence   apps,   and   other   options,   how   they   compare,   and   how   to   choose. 

● What   can   nonprofits   do   to   make   integration   easier?   Examples   of   best   practices   include 
following   open   data   standards   and   avoiding   customization.  

● What   does   an   integration   project   look   like?   We’ll   lay   out   the   steps   involved,   from   start   to   finish, 
and   present   a   case   study   of   a   successful   integration   and   lessons   learned   along   the   way. 

The   Landscape   of   Salesforce   Apps   for   Nonprofits 

As   Salesforce   becomes   an   increasingly   powerful   and   ubiquitous   tool   in   the   CRM   space   for   nonprofits, 
the   need   grows   for   information   that’s   incisive,   clear,   and   impartial.   Nonprofits   are   hungry   for   resources 
to   guide   them—the   first   two   editions   of   our   report   looking   at   the   landscape   of   Salesforce   apps   have 
been   downloaded   more   than   3,500   times.      Making   a   system   as   powerful   as   Salesforce   work   for   the 
particular   needs   of   a   nonprofit   is   a   complicated   process.   The   database   has   the   potential   to   serve   a 
variety   of   CRM   needs,   but   implementing   it   to   meet   them   for   a   particular   organization   can   be 
onerous—even   for   a   technologically   sophisticated   nonprofit.   In   our   first   two   editions   of   this   report,   we 
interviewed   prominent   consultants   specializing   in   implementing   Salesforce   for   nonprofits   along   with 
several   members   of   the   Salesforce.com   Foundation   about   what   the   platform   does   well,   and   what 
organizations   would   want   to   add   to   it   to   suit   their   needs.   We   evaluated   some   of   the   constituent 
management   packages   built   on   top   of   Salesforce,   including   the   Salesforce   Foundation’s   Nonprofit 
Starter   Pack   aimed   at   turning   the   sales   automation   platform   into   a   tool   for   nonprofits.   We   also   took   a 
look   at   the   universe   of   add-ons   to   the   base   Salesforce   platform   to   find   out   which   might   be   useful   to 
support   a   nonprofit’s   processes.   In   this   update,   we   will   again   work   with   experts   to   identify   the   various 
use   case   models   for   Salesforce   implementations   most   common   among   nonprofits,   and   to   determine 
the   apps   and   integrations   best-suited   to   each.  

Tools   for   Recruiting   and   Managing   Volunteers  

This   landscape   report   considers   all   the   different   platforms   available   to   nonprofits   to   provide   a 
landscape   view   of   volunteer   recruitment   and   management.   These   might   include   vendor   services 
(CauseCast,   YourCause,   Benefit);   dedicated   volunteer   management   systems;   volunteer   management 
functionality   of   mainstream   CRMs;   and   repurposing   more   general   tools   designed   for   calendaring, 
communications   and   outreach,   and   time   tracking.   It   will   also   look   at   other   related   opportunities   to 
pair   nonprofits   with   volunteer   efforts,   from   networks   like   the   GIS   Corps   and   Social   Venture   Partners   to 
groups   like   the   Rotary   and   Lions   Club,   and   pro   bono   services   like   those   provided   by   the   Taproot 
Foundation   and   VolunteerMatch   to   connect   organizations   with   people   who   want   to   help   them   meet 
their   missions.   

We’ll   describe   the   types   of   tools   available,   and   what   organizations   can   expect   to   spend   to   implement 
them.   We’ll   talk   nonprofits   through   the   process   of   determining   their   own   needs   and   identifying   the 
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right   tools   to   meet   them.   We’ll   compare   the   various   services   and   what   they   offer.   And   through   case 
studies   of   real-world   organizations,   we’ll   offer   examples,   best   practices,   and   lessons   to   be   learned.   Our 
methodology   will   combine   intensive   desk-research   with   hands-on   so�ware   demos   and   interviews 
with   six-to-10   subject   matter   experts,   consultants,   and   nonprofit   staffers,   and   the   final   report   will 
include   voices   and   examples   from   a   number   of   real   world   nonprofits. 

Selecting   Financial   Management   So�ware   for   Your   Nonprofit 

The   marketplace   for   nonprofit   accounting   and   financial   management   so�ware   is   more   competitive 
than   ever.   Recently,   a   handful   of   new,   low-cost,   Cloud-based   systems   that   focus   on   usability   have 
emerged.   Established   systems   have   also   added   new   features   and   become   more   user   friendly.   The   good 
news   is   nonprofits   have   never   had   so   many   useful   options.   The   challenge   is   sorting   them   out   and 
finding   the   system   that   best   meets   their   needs. 
 
Our   new   report   will   help   nonprofits   learn   about   the   new   features   now   available   to   them   and   will   help 
that   think   through   what   they   need   in   new   accounting   and   financial   management   so�ware.   We'll   take   a 
close   look   at   the   top   systems   in   each   price   tier   and   compare   them   to   help   readers   weigh   the   costs   and 
benefits.   Increased   complexity   of   funding   sources   is   a   top   reason   nonprofits   begin   looking   for   new 
accounting   so�ware,   so   this   report   will   put   particular   emphasis   on   how   each   system   tracks   and 
enables   reporting   on   multiple   funding   sources.   We'll   also   consider   how   well   each   system   generally 
integrates   with   constituent   relationship   management   (CRM)   systems   and   help   large   organizations   sort 
out   whether   they   need   to   step   up   to   an   ERP   system   that   helps   them   manage   project   accounting, 
inventories,   supply   chains,   and   more. 

CRM   for   Program   Delivery 

Nonprofits   are   o�en   told   that   Constituent   Relationship   Management   is   not   a   type   of   so�ware,   it’s   a 
process—CRM   so�ware   is   simply   a   powerful   tool   to   helps   support   that   process.   In   this   brand   new 
resource,   we’ll   help   nonprofits   understand   how   CRM   strategies   can   support   all   their   processes   across 
entire   organizations,   and   what   role   a   good   so�ware   platform   can   play. 

To   illustrate   this   message,   we’ll   provide   three   case   studies   of   real   world   organizations   that   have 
successfully   implemented   a   CRM   strategy   into   delivery   of   their   programs   and   services,   focusing   on 
highlighting   good   data   practices   and   integrated   databases.   In   a   narrative,   we’ll   show   what   lessons   can 
be   learned   from   their   experiences   and   pick   out   the   trends   and   best   practices   from   their   examples   and 
others   to   guide   readers   forward   on   their   own   path. 

Potential   examples   of   case   studies   include   an   organization   that   uses   Salesforce   to   manage   call   center 
volunteers   and   to   log   and   track   calls   from   women   sharing   their   reproductive   health   stories   to   provide 
emotional   support   for   others   in   similar   circumstances;   a   volunteer-driven   home   meal   delivery 
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program   for   Minneapolis   senior   citizens   that   uses   CRM   to   track   constituents   and   their   needs   and 
well-being   over   time;   and   an   arts   and   culture   nonprofit   that   provides   a   forum   and   support   for 
emerging   artists   across   a   region. 

Digital   Tools   for   Social   Change 

This   guide   will   help   organizations   understand   what   types   of   technology   systems   make   sense   for   their 
advocacy   and   organizing   work,   and   will   include   a   shortlist   of   systems   that   will   help   them   advance   their 
cause   both   efficiently   and   effectively.   We’ll   provide   a   wide-angle   look   at   how   young   people   use   their 
smartphones   and   other   technology   to   help   organizations   better   understand   where   and   how   to   reach 
and   mobilize   them,   and   look   at   why   it   makes   more   sense   to   use   an   existing   tool   rather   than   designing 
your   own—an   app,   for   example.   Through   case   studies,   we’ll   show   how   organizations   are   currently 
using   these   tools   and   what   can   be   learned   about   selection   and   implementation   from   their 
experiences,   and   use   the   case   studies   to   provide   some   framework   about   how   usage   differs   across 
demographics   (age,   urban/rural   geography,   race,   etc…).   The   guide   will   not   cover   best   practices   or 
tactics   for   use   of   digital   tools,   but   will   include   some   guidance   on   how   to   select   the   right   tools   and   how 
to   be   successful   with   technology   implementation   and   user   adoption. 

Ensuring   Data   Quality:   A   Nonprofit   Workbook 

You   can   track   all   kinds   of   information   about   your   constituents   and   funders,   but   that   information   is 
useless   if   you   can’t   trust   the   data.   Bad   collection   and   data   hygiene   leads   to   bad   information,   which 
leads   to   bad   decision-making.   Garbage   in,   garbage   out.   What’s   more,   data   quality   issues   also   create 
barriers   to   automation   and   integration,   preventing   nonprofits   from   tapping   into   the   power   and 
cost-savings   offered   by   such   options. 

In   this   workbook,   we’ll   help   nonprofits   understand: 

● What   “data   quality”   means   and   how   to   ensure   it. 
● How   to   audit   their   existing   data,   both   at   the   onset   of   an   update   project   and   ongoing   a�erward. 
● What   exceptions   reports   are   and   how   to   use   them.What   tools   are   available   to   deduplicate   data, 

standardize   address   formats,   enhance   lists   (e.g.   appending   email   addresses,   social   media,   or 
wealth   data). 

● Guidelines   for   good   data   entry,   including   examples   and   additional   resources.  

We’ll   teach   readers   how   to   make   it   easier   to   enter   data   in   a   standardized   way   using   picklists,   standard 
lists   such   as   NAICS   codes   or   race/ethnicity   codes   on   the   Common   Grant   Application,   required   fields, 
automated   look-ups,   and   validations.   We’ll   look   at   organizational   culture   and   leadership   issues   and 
how   they   contribute   to   data   quality,   and   we’ll   present   a   case   study   about   an   organization   that 
undertook   a   successful   project   to   improve   the   quality   of   its   data   and   the   impact   it   had   on   its   mission.  
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So�ware   Selection   Toolkit   for   Nonprofits 

For   nonprofits,   purchasing   so�ware   is   a   process   fraught   with   risk.   While   working   with   an   experienced 
consultant   can   help   mitigate   that   risk,   there   are   other   steps   they   can   take   to   help   ensure   they   are 
gathering   the   best   information   and   making   the   best   decisions   for   their   needs   and   budget.   In   this 
toolkit,   we’ll   teach   them   how   to   navigate   the   so�ware   selection   process   from   start   to   finish. 
We’ll   start   with   a   decision   tree   to   help   them   determine   whether   they   do,   in   fact,   need   new   so�ware. 
We’ll   help   them   understand   what   questions   they   should   ask   themselves,   vendors,   and   potential 
consultants,   and   outline   a   good   consulting   relationship.   When   should   they   work   with   a   consultant   and 
when   can   they   handle   selection   on   their   own?   Who   should   be   involved   in   the   process,   what   should 
their   roles   be,   and   what   should   the   scope   of   work   look   like? 

To   help   them   along   the   way,   we’ll   provide   templates   for   the   following: 

● A   so�ware   selection   project   plan 
● A   so�ware   requirements   document   that   details   current   systems,   a   prioritized   list   of   business 

needs,   and   key   use   cases 
● Note-taking   during   so�ware   demos 

We’ll   also   provide   a   due   diligence   checklist,   information   about   how   to   decipher   the   legal   language   of   a 
so�ware   contract   and   what   to   look   for   (and   look   out   for),   and   a   list   of   questions   to   ask   vendor 
references   to   make   sure   their   experience   best   speaks   to   your   own   needs. 

Tactical   Tech   Planning:   A   Nonprofit   Workbook 

We   created   the   first   edition   of   this   workbook   to   help   nonprofits   assess   their   technology   infrastructure 
and   address   current   and   future   needs.   The   2018   edition   will   for   the   first   time   include   interactive 
worksheets,   plus   a   complete   refresh   of   the   content   to   stay   on   pace   with   current   technology   trends.   In 
order   to   update   the   workbook   Idealware   will   seek   input   from   the   world’s   leading   minds   in   nonprofit 
technology   planning   and   field-test   every   worksheet,   making   this   the   best   quality   resource   available. 
With   each   worksheet   they   complete,   users   will   build   the   foundation   for   their   own   organization’s 
tactical   technology   plan—including   how   to   build   the   team   they’ll   need   to   implement   it.   It   starts   by 
defining   the   difference   between   tactical   and   strategic   planning,   and   covers   a   wide   range   of   topics   from 
infrastructure   and   hardware   assessments   and   replacement   cycles   to   file   sharing   and   backup   plans, 
including   considering   constituents,   data   tracking   and   maintenance,   communications   and 
measurement,   tech   funding,   prioritizing   projects,   and   more.   Upon   completion,   organizations   will   have 
a   printable   and   shareable   technology   plan   that   they   can   take   to   their   board,   funders,   and   service 
providers   in   order   to   secure   funding   and   guide   implementation.  
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Tools   for   Fundraisers:   Prospect   Research   and   Grants   Management  
for   Grantseekers 

Hundreds   of   thousands   of   nonprofits   rely   on   grants   to   fund   their   programs.   Each   step   of   the 
process—prospecting,   applying,   calendaring,   and   reporting—requires   attention   to   detail   and   complex 
tracking   abilities   that   can   be   onerous   for   nonprofits   of   all   sizes,   especially   smaller   ones.   What 
technology   tools   are   available   to   help?   Grants   Management   Systems   let   funders   track   and   manage 
grants   throughout   their   entire   lifecycle,   but   these   systems   don’t   provide   functionality   for   the 
organizations   applying   for   and   receiving   grants—nor   is   there   a   breed   of   system   designed   for   that 
particular   use.   Grant   seeking   organizations   can   use   a   wide   range   of   other   so�ware   to   meet   their   needs, 
from   desktop   calendaring   and   time   tracking   to   foundation   databases.   This   first   edition   landscape 
report   will   define   each   stage   of   the   grantseeking   process,   identify   the   requirements   and   needs   for 
each,   and   provide   an   overview   of   the   types   of   tools   and   services   to   meet   them.   Then   it   will   look   more 
closely   at   the   so�ware   and   services   available   for   organizations   with   different   budget   ranges   in   each 
area.  

By   better   managing   their   grantseeking   and   grant   management   processes,   nonprofits   become   more 
efficient   and   more   effective,   improving   their   outcomes   and   reach   and   magnifying   funders’ 
investments.   This   report   will   open   grantseekers’   eyes   to   better   ways   to   identify   funding   prospects   and 
track   and   manage   their   grant   applications.   It   will   also   help   them   choose   technology   tools   that   are   a 
good   fit   for   their   needs.   For   those   investing   in   prospect   research   and   grants   management   technology, 
using   this   impartial,   thoroughly   researched   guide   will   save   them   countless   hours   of   research   and 
prevent   costly   and   time-consuming   missteps.   It   will   put   them   on   a   fast   track   toward   optimizing   their 
systems   so   that   they   never   miss   an   opportunity   or   a   deadline   and   they   don’t   waste   time   tracking   down 
information   that   could   be   right   at   their   fingertips. 
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For   More   Information 
We   would   be   delighted   to   talk   with   you   about   sponsoring   Idealware’s   essential   knowledge   resources. 
We   can   put   together   a   package   that   works   with   your   goals   and   budget.   Please   contact: 

Karen   Graham 
Executive   Director 
207-613-7368 
karen@idealware.org 
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